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Cancer Services Program (CSP): Community-Clinical Linkages

• The New York State Department of Health requires CSP contractors/grantees to 
implement community outreach strategies to reach women and link them to 
clinical services

• Activities focus on those in their communities who are hardest to reach, are 
disproportionately burdened by increased cancer risk, and/or are medically 
unserved 

• This work is collectively known as PETO: promotion, education, and targeted 
outreach

• PETO activities are evidenced-based: research shows that PETO interventions 
(small media, mass media, group education, and one-on-one education) 
increase community demand for cancer screening
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PETO Scope of Work

Promotion

Raises awareness 
among general 

population

Decision-maker 
Education

Garners support 
for the CSP

Targeted Outreach 
(to recruit eligible people into CSP)

Group and one-
to-one education

Strategic 
partnering
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PETO Work Plan 
Performance Measures Goals

3 earned media 
placements per 

quarter

3 contacts with 
government and 
other decision 

makers per quarter

5 active strategic 
partnerships with 

formal referral 
agreements in place 

per year

10 group or one-to-
one education 
sessions per 

quarter to recruit 
eligible clients
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In 2020, 590 group and one-to-one education events were 

conducted to recruit potential clients for screening programs.

Education was delivered in locations that are more 
likely to serve NBCCEDP priority populations and 
over half of all education activities took place at 

community-based organizations.  

Educational sessions focused on and were 
tailored to reaching screening programs’ 
priority populations and women less likely to be 
up-to-date with screening. 
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Since 2019, CSPs built relationships with 183

organizations with access to priority populations to 

develop referral partnerships.

How do programs build relationships 

with strategic partners?

Meet with partner organization’s leadership

Refer CSP clients to their organization

Participate in their events

Provide education to their staff

Promote their services

67
new formal referral 

agreements established 

by the end of 2020 

82
partner organizations 

have referred clients to 

screening programs
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Social Media

Letter to the Editor

Newsletter or website

Radio

Newspaper

TV

Editorial/Op-Ed

Outdoor

In 2020 there were 506 earned media placements to 

promote the importance of cancer screening and to 

raise awareness of cancer services programs.

Jan-20 Feb-20 Mar-20 Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20

Cervical 
cancer 

awareness 
month

Colorectal 
cancer 

awareness 
month

Breast 
cancer 

awareness 
month

When was earned media placed?

2%

4%

4%

6%

8%

18%

17%

40%

Where was earned media placed? 
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Example 

Earned Media 

Placements
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Decision makers were educated and engaged 

253 times to garner support for programs

County 13%

Municipality
4%

NYS 
Legislator

37%

Business or 
Community 
Leader 36%

Other 
Government 
Leader 11%

What types of 

decision makers 

were educated?

Decision makers voiced 

their support for regional 

programs in over 50% of

these interactions


